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A Correspondence Analysis of Destination Brand Personality
on the Mountain Landscapes in China

PAN Li*?"

(a.College of Economics and Management, b. Zhengyang Tourism Research Institute,

Zhejiang Normal University, Jinhua, Zhejiang 321004, China)

Abstract ; Destination brand personality refers to a set of human characteristics attributed to
destinations by tourists. Distinctive brand personality helps the destination to achieve the differ-
entiation advantage positioning, and helps tourists to establish the strong emotional connection to
the destination. Previous studies lack in-depth research on specific destination types based on
brand personality. Based on the anthropomorphic cognitive theory, this paper, by means of con-
tent analysis and correspondence analysis, investigates the concrete manifestation of 10 mountain
landscapes in the brand personality dimension of China’s world heritage sites. Results show that:
(1) the content analysis of the online travel notes confirms the anthropomorphic cognition of the
tourists to the destination. (2) The highly abstract and condensed destination image, such as
“Marvelous Mountain Tai”, “Gracious Mountain Emei”, would be enriched and more concrete
after on-site experience. (3) For the mountain landscapes, the dimensions of destination brand
personality provide a viable way of positioning and differentiating from each other. This paper,
based on Chinese culture context, makes a correspondence analysis on brand personality dimen-
sions of mountain tourist destination, puts forward a kind of new marketing strategy so as to
provide the basis for tourism destination brand personality.

Key words: world heritage; mountain landscape; destination brand personality; content anal-

ysis; correspondence analysis
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