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Gamification in Mobile Marketing and Its Regulation: From the Perspective
of Behavioral Economics

L1 Xuan

China Center for Special Economic Zone Research, Shenzhen University, Shenzhen, Guangdong 518000, China

Abstract: It is becoming more and more common for merchants to use gamification in mobile marketing.
The increasing e-commerce disputes caused by gamification have long been ignored. In an environment
where technological advantages such as cloud computing and big data have caused extremely asymmetric
information between merchants and consumers, gamification of mobile marketing takes advantage of peo-
ple’s psychological weaknesses and cognitive biases to influence consumer behavior through induction and
subconscious manipulation. It infringes on consumer rights and interests, and should be subject to public
regulation. However, the existing legal system lacks regulation in this field. It is recommended to con-
struct a regulatory path from three aspects: normative system reconstruction, information tool regulation,
and cognitive bias correction.

Key words: mobile marketing; gamification; behavioral economics; cognitive bias; regulatory path
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